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In trying to define "Internationalization,” we must first (a)dispose of one
serious misconception. Many Japanese think it means the Westernization of
Japanese life styles and values. They quite rightly see no need for this and
feel that Japan has already (1) shown itself to be the most open country in the
world to foreign influences. In earlier times, Japanese drank deeply of
Chinese culture, and in recent years Western cultural influences have poured
into the land. For example, (A) Japanese are now as familiar with Western music
as with their own, and they probably have as great a mastery of it as do most
of the peoples of the Occident. Foreign cultural influences, such as Chinese
painting and Western literature, have greatly enriched Japan and have
certainly made it culturally as international as any nation in the world.

Japan has also been fully open to foreign technology and (b)as a result has
now become a world leader in science and technology. The same is true of its
political and social institutions as well as its urban, industrialized life
styles. Although there is much that is distinctively Japanese in the way people
live, the general patterns of modern city life in Japan are basically much like
(1) of life in any of the advanced (2)democracies in the world.

It should be obvious to anyone that Japan is (c)unquestionably a very
international country. No one could argue that it must make its patterns of
trade more international or that it needs to make its culture or its life style
less Japanese and more Western. (B) If Japan were to lose its Japanese identity,
this would be a great loss not only for it but for the whole world. Japan's
cultural distinctiveness enriches the world, and no one should wish to see it
disappear like some endangered species of animal. That certainly cannot be the
meaning of the internationalization that people are talking about. They
clearly have something quite different in mind.

When | speak of internationalization, | do not mean the changing of external
life styles ( 2 ) the development of internal new attitudes. Our motivations
must be in step with the conditions of the time. For the two to be *out of
kilter with each other is a recipe for disaster, as Germany and Japan
discovered in the Second World (3)War.

World conditions are constantly changing; and attitudes must change with
them. If they do not, catastrophe (d)is bound to follow. The attitude that now
is most in need of change is the way we view the relationship of ourselves and
our countries to other lands. Not long ago it was possible to see ourselves
simply as citizens of one country and we regarded all other nations ( 3)
potential enemies or at least hostile rivals. Such attitudes are dangerously
out of date in a world in which the weapons of military destruction have become
so terrible that their full use would destroy civilization; and international
economic relations have become so complex and interdependent that no country
can stand alone. We must see ourselves as citizens of a world community of
nations which cooperate with one another for their common good. For Japan,
which has become one of the economic giants of the world, these new attitudes
have to include a willingness to play a (4 ) larger role in world affairs than
it has in the past. This is the true meaning of internationalization and world
citizenship.

(#) out of kilter with each other: not working well together
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(@ a. get rid of b. pay attention to
c. put an emphasis on d. make up for
(b) a. concretely b. consciously
c. consequently d. convincingly
(c) a. unbearably b. undoubtedly
c. undesirably d. unreasonably
(d) a. is certain to b. is ready to
c. is open to d. is free to
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(1) a. this b. that c. these d. those
(2) a. and b. but Cc. SO d. when
(3 a. as b. for c. in d. to
(4) a. many b. much c. more d. most
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(1) a. bought b. oath c. warm d. found
(2) a. wonder b. industry c. wander d. wax
(3) a. order b. word c. allow d. heart
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(1) Japan is one of the most culturally international countries in the
world.

(2) Japan has fully accepted foreign political and social institutions.

(3) People in the West need not pay more attention to unique aspects of
Japanese culture.

(4) The conditions of the time should not necessarily be related to our
motivations.

(5) The key to true internationalization depends largely on how we can get

rid of military weapons.
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A (a) dispose of ~ [~ZALPH - AL5yd % |
(d be bound to V : &> & [WAd]—9F % =be very likely to V / —L7&2Nn
13782 575\ v=be forced to V.

B (1) RitER0ELFZR 0K TILH D D those=the general patterns i qn
DNHEBIEL 6 b B AA that #H WA, that, those LI A I ERRER] (H)
-S> THWS
(2) not A but B I mean not the changing of external life styles but the
development of internal new attitudes. & L CTHRILIEA, KXD LD IZ not
WEHICH S 2 £ %0
(4) sz msd %5 much="far

D (A) as do most of the peoples of the Occident=as most of the peoples of the
Occident do &[RIU72AY, [tiEBID as LUF, than LR Cldz oIz 725 &
EDZ W, do=fREhi (=have a—great-mastery of it)722%, ZMD&HIZ a great
mastery [ SFHEI NS DT, FEREEIZIE do #FH W5, cf. He walked as fast as he
could -watk (fastr. He is as tall as | (am) tat
(B) If Japan were to lose ... FWbWAIEERKDEHRTH 5, were to (T
—f%IZ should &9 brJfEtkdMERW & EIZH WS,
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(2) b %D Japan has also been fully open to foreign technology and as
a result has now become a world leader in science and technology. The same
is true of its political and social institutions as well as its urban,
industrialized life styles. [Z3%34, has fully accepted=has been fully open
to TH 5,

[R5 &ML DfliE ]

- PB—E% 31T7H~ They quite rightly see no need ... =It is quite right that
they (should) see no need ... 2% 0 right [IXEDOREGTH 5.

- SBPUBE¥ 2 1TH~ Our motivations must be in step with the conditions of the
time. For the two to be out of kilter with each other is a recipe for
disaster, as Germany and Japan discovered in the Second World War.
in step with ~ T~&BHDIEG > T, JHIL T OIAFH out of step with ~
=out of kilter with ~ T&H 5, For the two to be out of kilter with each
other is a recipe for disaster=It is a recipe for disaster for the two to
be out of kilter with each other / the two=our motivations and the
conditions of the time / as Germany and Japan discovered ... ® as (&
discovered OHMGEDE & #Hhb E3N5, Wb LELIBRICLED as T
b5, cf as is often the case with ~ (Z® as (3 FFEDOMWE L TW3S)
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A question frequently asked by new arrivals to Japan is, “What is the
Japanese word for no?” This is not as easy to answer as it may seem. The
language does not have a direct equivalent. The dictionary definition uses up
a third of a page and still doesn’t cover a fraction of the ways the Japanese
have to express the negative. The problem is that the Japanese rules of
etiquette governing polite social conversation don’t allow direct
contradiction, and (1)thus the Japanese are forced to use indirect means of
getting that message across.

It is widely recognized that this inability to say “no” is a common cause
of misunderstanding and disappointment in relations with foreigners. Business
negotiations can be unnecessarily extended for months because the foreign side
is unable to recognize the negative signals being directed toward them. The
Japanese side becomes increasingly unhappy with the foreigners’ persistence
when (2) it should have already become clear to them that as far as they, the
Japanese, were concerned, the matter was closed.

What is not so widely recognized is that the Japanese often have (3)the same
problem among themselves. | recently read an article in a newspaper. The writer
of the article starts off by explaining that she was asked by her newspaper
to call on a Kyoto firm to obtain some information. She was given an interview
with a key executive, but, upon posing her questions, received the reply, |Umm,
well then, maybe if you come back next week.”

She resigned herself to another trip and duly returned the following week
at the appointed hour. This time he said, “I am afraid [ am unable to reply
to your inquiry right away, but ... perhaps if you call later ...”

A few days later she called him on the phone and again received a vague
reply. This time she lost her self-control and said straight out. “Are you
trying to tell me you are not going to give me any reply?”

“Well, it seems that way,” he said. “I'm awfully sorry about this.”

Later that evening, still highly irritated, she asked her husband, “Why do
you suppose he didn’t tell me earlier he wasn't going to respond to my
question?”

Her husband, who, unlike his wife, happened to come from the Kansai district,
replied, “He did. It was quite clear from the beginning that his answer was
‘no’. You are the one at fault for not realizing (4)that.”

“But,” she said, “he clearly said he needed a week to think about it.”

“In any case that was a refusal. He was only trying to be polite and let you
down gently by allowing you to figure out his meaning with those vague and
indirect statements. In Kyoto (5)anything more direct than that would have
been crude and insulting, a serious breach of etiquette. If he had wanted to
reply, he would have done it the first day.” dtiE - mie)

TR (1) 2 HAGEIZER L 72 X W,

TR (2) # HAGEIZER L 72 X W,

TEEEB (3) D “the same problem’ & (3AA, HAAGE Th /X0,
TS (4) ONA % HAGECTHIH L 72 X W,

TR (5) Z HAGEIZER L7z X Wy,
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(R3] TERE (D) get ~ across [~% (JHFI2) bS8 5] / that message=the
message of contradiction / Z® contradiction (I [FFJEl T3/ THE] D
BIKTH D, i,

THRER (5) FiED anything more direct than that 7% iffffi O %R TVBK
EVEBRESE T, 2 TlEdH AP crude and insulting & a serious breach of
etiquette DT H v <7D T, Sz IEWC EZRIZHLIzwWEZ A, HL
%D let a person down [AZKLEEHE5S] / figure out TPRES 5 (35,

C the same problem=this inability to say “no” is a common cause of
misunderstanding and disappointment »7%DEENTWAHMEHD =D E D D,

D that=his answer was ‘no’
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My father has always been a passionate man, and one thing that he is
especially passionate about is the people of the Everest region — so much
so that in 1960 he began the first of many projects aimed at improving their
lives. In 1975 he had begun building his second hospital in the Himalayas when
tragedy struck our family. My mother and youngest sister Belinda were flying
into the mountains to join him when their small airplane crashed soon after
takeoff from Kathmandu.

[ was in Assam, India, when | heard of the accident but wasn’t sure how
serious it was. | flew straight to Kathmandu and met my father and elder sister
Sarah on a narrow dirt lane on the outskirts of the city. (1)Any hope [ had
clung to that my mother and sister were still alive was extinguished the moment
| saw my father. On his face was an expression of deep hopelessness; and his
body was bent like the trunk of an old tree. | knew immediately that my mother
and sister would never return. It was years before Dad fully came out of his
period of darkness. Only by plunging himself into more adventures and into ever
more projects in Nepal could he get through it. He has now built 42 schools
and hospitals there.

As I grew up, some of Dad’ s restlessness seemed to come over to me. I know
many people think that A) T F< > K - &7 Y — (Edmund Hillary) DEFThNiL,
WK, BLE LanwTidwoignwiZs 9, They assume that | need to compete in
some way with the legend of my father. Well, for whatever reason, | am, at the
age of 48, a mountain man in body and soul. I love to climb them, love to dream
about them. [ have been on more than 30 mountaineering expeditions, from the
Himalayas to the Antarctic. And yes, | have climbed Everest — twice. | guess
that I am lucky because | am able to draw on all that my father taught me, too.
On one awful day in 1995, it was his advice that saved my life.

| was in a group of eight climbers just below the summit of K2 in the
Himalayas. We had just another 400 metres left to climb. But the weather was
going from bad to worse, and | became concerned. Something didn’ t feel right.
At that time I heard my father’s voice inside my head: |Down. Go down. (a)Don’ t
let the others persuade you to continue.”

Then, from above, | heard the voice of a fellow climber. |Come up,” she
called. |Use the red rope.”

Again my father’s voice: [Don’t do it. It's not wise.”

Finally | told my climbing partner that | was going down. He too was feeling
unsure, but decided to go on ahead anyway.

As | headed down, | looked back at my fellow climbers who were all climbing
toward the summit. (B) (&7 <AL LS DRITIRWARENTINT, FLFHES £ K
-7,

Fear makes you careful. As my father always told me, fear is not something
that you should deny. It is something you manage. | descended the mountain for
hours toward the camp. When | woke up in my tent the next morning it was silent
and still all around. (2)As it turned out, | was the only one who had managed
to realize what had to be done. The seven above had died.

(20044 HURUT3E - Hirll)

A TR, 2 ZRERLAE W,
B &AW, B) ZIGRLES W,

C  TEHEB () DNA %, the others DM ZIFT D& SNz LoD BAARIZ Sl
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B (A) (being) Edmund Hillary' s son, | naturally cannot help climbing

mountains.
since | am Edmund Hillary' s son, naturally I cannot (help) but climb
mountains.
(B) Soon dense black [dark] clouds appeared between us, and I lost sight
of them.

Before long, there appeared a thick black cloud between us, and they
went out of sight.

C BoDAUN— [—EIcBLE LTOWAMOME] IcdiffIn ekt Tl
Wi (EnH k),

(=)

- THEE (1) Any hope (that) 1 had clung to that ... ® that LLF7% Any hope
ERIBOLZGFERI CHh A LI 2bhEvwoT, BXNIZIEES, the moment
[instant/ minute] ... =as soon as ... (FFEAKIE,

- FEREE(2) as it [things] turned out (5, BThh-lzk )iz, BThh -
Tz 2 E12DY) (ZEGEMRBIZZAY, turn out [prove]l (to be) ... ... &bh %] %
HoTWNEbb L ZEKRDIEYIE D, As it turned out OFFELTVDIE, =
DWbsb THE|] D as ODRETH 5, BEIFEAD as is often the case with
v LR EL DB LD DB TEEN VO, @, B [#Es] oW
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DBITE  EEAEE CY45R ... W) bIITIERY) 1278 5D TAR],
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BT T will DWBEIZ 508 LN WA, T2 F TEHARRIZIEL TWEWEZEA9,
many people think that (Z#cl) 5 & HAGERTIE 72591 DHRAIZEWI 2 &,
7285, 4T FD 1 love to climb them @ them 489 ONFSLHIIAE L 7LD
T, mountains & W) ERIEEHWAMLEDDH 5,

- THREBB) TRLEM S Dfliz) #ERI UL between them and me & W) Z &2/
LD, T BV, 2R LEmRIE I N W72, there appeared a thick
black cloud &WHEEMED DD D2 < WAL, there was a thick black cloud &9
NEbr 57259, was THE ST SHEB WV, T [T D there &5 bN5
D, DG AR oORGE (0) + 52 B+ 358 EW) BEOMMN TH S, there %
FHu 9712, between us appeared a thick black cloud & LTHEILTH 5,

- T#% @) Don’ t let the others persuade you to continue. =Don’t allow the
others to persuade you to continue (to climb). (DN 57259, the others W
Mz IHhbh o AbHIsNEd, 7ZHAES LWERBIcE D 512i3b4H
BHDNELD, FRIEEL VDT, Fo 53 EDHRMTII,
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While the electronic revolution fuels the Japanese love of the latest
equipment, automation also (a ) a surprisingly active role in ordinary life.
According to the Japanese Automatic Vending Machine Research Institute, there
are over 4 million vending machines throughout the country, approximately one
for every 30 people. Most of these are (b ) on the street, and the variety
of goods available from them is remarkable. In addition to the usual cigarettes
and drinks, it is also possible to ( ¢ ) fresh eggs, bouquets of flowers,
umbrellas, men’ s shirts, fishermen’ s bait, car tire chains, disposable cameras
and tofu.

(1) The practical advantages of access to 24-hour-a-day vending machines
cannot be denied, but their popularity during shopping hours seems puzzling
at first. One theory is that there still exists the traditional concept of
&1 1, the sense of duty or imposition (d) by one stranger upon another, such

infinitely quicker — than acknowledging and responding in an appropriate
fashion to the intricate verbal machinations* that normally occur when
attempting to buy provisions from a local store. However, it is nevertheless
significant that the sequence of instructions given on the visual display unit
of Japanese automatic cash-dispensing machines frequently features an
animation of a female figure, who issues instructions in the politest of
language and who bows deeply as every stage of the transaction is completed.
The policy of ( e ) humanoid features* to automated equipment has been known
to backfire*. One soft-drinks vending machine company built sensors into the
fascia¥ so that when a potential customer approached, the machine would detect
his presence and utter the phrase Irasshaimase, the traditional welcome given
by staff in shops and restaurants. During daylight hours, these machines
excited the attentions of school children, but late at night they gave many
a solitary commuter an unpleasant shock to hear a voice on an apparently empty
street, and (2) the “human voice” was quickly dropped.
(7F) intricate verbal machinations: Y5Wp755% 0 AHh)
humanoid features: ARJIZIE 745K
backfire: EHIZT%  fascia: Bifisp
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"The Americans, well outside the ghettos,” writes Mr. Priestley, “despise
brown eggs just because they do seem closer to nature. White eggs are much
better, especially if they are to be given to precious children, because their
very whiteness suggests hygiene and purity.” My goodness. Granting that an
Englishman is entitled to his reflective moments, and being myself well
outside the ghettos, | suspect there is a more plausible explanation for the
popularity of the white egg in America. | ascribe the whole business to a busy
little female — the White Leghorn hen. She is nervous, she is flighty, she
is the greatest egg-machine on two legs, and it just happens that she lays a
white egg. She’ s never too distracted to do her job. A Leghorn hen, if she were
on her way to a fire, would pause long enough to lay an egg. This endears her
to the poultrymen of America, who are out to produce the greatest number of
eggs for the least money paid out for feed. Result: much of America, apart from
New England, is flooded with white eggs.

When a housewife, in New York or in Florida, comes home from market with a
dozen eggs and opens her package, she finds twelve pure white eggs. This, to
her, is not only what an egg should be, it is what an egg is. An egg is a white
object. If this same housewife were to stray into New England and encounter
a brown egg from the store, the egg would look somehow incorrect, wrong. It
would look like something laid by a bird that didn’ t know what it was about.
To a New Englander, the opposite is true. Brought up as we are on the familiar
beauty of a richly colored brown egg (gift of a Rhode Island Red or a Barred
Plymouth Rock or a New Hampshire) when we visit New York and open a carton of
chalk-white eggs, we are momentarily startled. Something is awry. The hen has
missed fire. The eggs are white, therefore wrong.

"The English prefer the brown egg,” writes Mr. Priestley, “because it
belongs to the enduring dream of the English, who always hope sooner or later
to move into the country.” Here | understand what he’ s talking about: the brown
egg is, indeed, because of its pigmentation, more suggestive of country living

— a more “natural” egg, if you wish, although there is no such thing as an
unnatural egg. (My geese lay white eggs, and God knows they are natural
enough.) But [ find the brown egg esthetically satisfying. For most of my life
| have kept hens, brooded chicks, and raised eggs for my own use. | buy chicks
from a hatchery in Connecticut; by experimenting, | have found that the most
beautiful brown egg of all is the egg of the Silver Cross, a bird arrived at
by mating a Rhode Island Red with a White Plymouth Rock. Her egg is so richly
brown, so wondrously beautiful as to defy description. Every fall, when the
first pullet egg turns up on the range, | bring it into the living room and
enshrine it in a black duckshead pottery ashtray, where it remains until
Halloween, a symbol of fertility, admired by all. Then I take it outdoors and,
in Mr. Priestely s memorable phrase, | throw it away. (B - X)
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A According to Mr. Priestley, Americans prefer white eggs because
(1) they are difficult to get at the market.
(2) they are clean compared to brown ones.
(3) they are cheaper than brown ones.
(4) they symbolize civilization.



B According to the author, the reason why white eggs are more popular in
America is that

(1) the poultrymen mix special food for the hens to lay white eggs.

(2) the egg market depends upon a kind of hen which lays white eggs.

(3) the hens are trained to lay white eggs in any circumstances.

(4) the hens lay more white eggs than brown ones.

C In New England

(1) people don’t like white eggs because they are artificial.

(2) people don’ t like white eggs which remind them of the big cities.
(3) people don’t eat white eggs because they look awful.

(4) people are not familiar with white eggs because they are not common.

D Mr. Priestley concludes that

(1) the English always want to move to New England.

(2) the English prefer city life to rural life.

(3) the English connect brown eggs with urban life.

(4) the English love nature more than the Americans do.
E The author prefers brown eggs because

(1) they are natural.

(2) they are common.

(3) they are cheap.

(4) they have more variations than white ones.
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